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SOLUTION: reporting

A COMPREHENSIVE AND MODERNIZED
E-PLAYBOOK TO IMPROVE PLANNING,
EXECUTION, AND REPORTING FOR
TRADE SHOWS AND EVENTS.

Playbook FAQs

The Result
Replaced a 100-page static Standardized information,
planning document with an guidance, and tools in one
easy to use, streamlined hub

SharePoint site

Intuitive, user-centric Enabled consistent
experience that simplified application of measurement,

navigation and maximized strategy, best practices, and
engagement KPI tools
Key Takeaways
Centralized library of Just in time tools help User-centric design
consistent tools supports  streamline event enables site users to self-
predictable outcomes planning and serve and find what they

management processes need quickly




